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Facts



Breaking news!
 At IBC2017 we announced 

merge with Shabolovka 2.0 
conference and tradeshow to 
become stronger and bigger 
under single NATEXPO brand



Show floor



Show floor

Panasonic is back with 100+ sqm strand and future 

UltraHD OB Van on it 



Floor Plan & Facts

• Venue – VDNH, Moscow
• Dates – October 25-27, 

2017
• Hall – 6900 sqm
• Stands - 90
• Exhibitors (companies) 

– 165
• Visitors – 18,858 (+7%)

• 2018 details - TBC



Opening ceremony

 Super-VIPs: 
E. Sagalaev (NAT), 
L. Levin (Parliament), 
V.Pinchuk (RTRN), 
A.Zemsky (NTV),             
A. Afanasiev (VGTRK).

 Huge coverage on TV and 
other media



Zworykin Award

 Founded 2013

 The most prestigious award

 4 nominations, 5 winners, including 
RSCC, Vidau Systems, Ostankino
Telecenter and Mirbolat Ayupov
(Astana Media Center CEO), Andrey 
Romanchenko (RTRN CEO) 

 Held on Day 1

Ostankino CTO with Zworykin 

award for IP-medianetwork



Conferences
 “NATEXPO Technical conference”. 

Brand-new concept since 2016. Most 
speakers are end-users!  Open space 
right on the show floor

 “CTO Club”. Special conference 
programs for CTOs of regional branches 
of VGTRK and RTRN. 150+ decision-
makers

 VR and Holographic TV Conference. 



What’s new on show floor
 HD-MUX. Live broadcasting on HD-

MUX (10 channels) on RTRN booth. 
Technology - DVB-T2/HEVC. 

 Drone Zone. All DJI drones and 
accesories

 VR/360 Zone. Insta360 cameras and 
accesories

 Future Zone. MNITI, Dolby, LG, 
AVRA association, LenVR etc.

 Russian stand. 15 local vendors on 
200 sqm AMRT stand



NATEXPO-daily
 Official daily newspaper. Published every year by TKT magazine



Social & mobile
 Facebook group launched Feb 2016. 

Increased NATEXPO brand awareness. Free 
PR for our exhibitors! HR news, insides, new 
projects, new products, white papers etc.
Now 1439 members, 2682 posts, 126 
authors, 1176 active members

 Oct 2017 - launched Telegram messenger 
(direct messaging to smartphone). 220+ 
members

 Oct 2017 – launched mobile app (catalog, 
speakers, your conference agenda etc.)

 Oct 2017 – e-catalog (going green)

As of 15.11.2017



Feedback from exhibitors
 Andrey Adarichev, Bars-Pro, CEO: NATEXPO did impress me 

a lot this year! Three days of active work, huge amount of 
visitors, all CTOs from regions. Excellent job!

 Evgeny Petrov, Lega Ltd, CEO: We are happy! Three fully 
occupied days, no time to leave the stand. A lot of regional 
customers! Our Italian partners were asking what has 
happened)



Post-show coverage (videos)

8400 views5900 views

3300 views

1100 views



E-catalog



Figures



Stands and exhibitors (companies)
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 Despite a small increase in 
number of stands, total amount 
of exhibiting companies has 
grown by 38% comparing to 2015 

 New arrivals: Axon, Disk Archive, 
Osram, Ross Video, TSL Products, 
wTVision, HTS, Octava, NPO 
Perspectiva, TOK etc.

 Welcome back!: Arvex-DV, 
Natiks, Sila Sveta, JVC, Panasonic.

 Exhibitors = companies, having stand or 
their official representative on partner’s 
stand. Chart: 2015, 2016, 2017 (from left 
to right)



Top exhibitors (by sqm)
Stand, sqm 2017 2016

AMRT 192,5 -

Bavaria Pavilion 132 132

Panasonic 102 -

OKNO-TV 99 99

S-Pro Systems 99 99

Canon 88 88

RTRN 88 88

SAM (Snell) 81 56

ProVideo Systems 63 99

Ikegami 63 63

Global Systems 56 56

Vizrt 56 42

This year 3 stands 
were 100+ sqm, 
including two new: 
AMRT/Shabolovka 2.0 
and Panasonic

AMRT = Shabolovka
2.0 zone, i.e. joint 
Russian stand (as on 
IBC last years)



Exhibitors by country of origin

Russia 75

Germany 19

USA 19

Japa

n 7

Italy 7

Canada 5

UK 6

France 3

Czech 3

Other 17

China 5

All main countries show stable growth!

2016 Exhibitors

Russia 50

Germany 16

USA 12

Japan 5

China 5

2017 Exhibitors

Russia 75

Germany 19

USA 19

Japan 7

Italy 7



Attendance
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 Total [visitors] attendance has 
shown huge increase of 
approx. 7% 

 This year pre-registration was 
open 10 months before the 
show and it generated 53%
leads and significantly speeded 
up registration on-site.

* Includes NAT Congress 
delegates/visitors



Visitors by geography - Russia

 Moscow – 81%

 Rest TOP 10 within Russia:

1. Moscow region 

2. Nizhny Novgorod region

3. St. Petersburg region

4. Ekaterinburg region

5. Krasnodar region

6. Tatarstan

7. Rostov-on-Don

8. Tula region

9. Bashkortostan

10. Krasnoyarsk

11. Samara region
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Visitors by geography - Russia

 TOP Federal Districts

 Rest TOP 10 within Russia:

1. Central (w/o Moscow)

2. Volga

3. Siberia

4. South (incl. Crimea)

5. North-West

6. Urals

7. Far East

8. North Caucasus
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Visitors by geography - CIS

 Russia – 94,9%, i.e. share of visitors 
from CIS is increasing by 3,6% since 
last year (Moscow had 98,5% in 
2016).

 TOP 5 outside of Russia:

1. Belarus 

2. Kazakhstan 

3. Kyrgyzstan 

4. Ukraine 

5. Lithuania
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Visitors by job title 

 41% - Administrative: CEO, COO, 
sales manager, program directors

 59% - Technical: CTO, chief 
engineers, engineers, cameramen, 
other technical staff

Administrative; 

41

Technical; 59



Results

 Merge with Shabolovka 2.0 conference 
and tradeshow worked very well in terms 
of total attendance, increasing it by 7%

 165 exhibitors, including 15+ new (or 
returned back) stands, which makes 
NATEXPO the preferred show for local 
customers

 More customers from CIS countries –
share is growing

 Very positive feedback from exhibitors and 
visitors


